
Marketing Committee Meeting

Tuesday, February 11, 2025

11AM



Proposed Visit Haywood
T-shirt Contest
Campaign Goal: 
• Inspire local and destination 

pride. 
• Increase destination & brand 

awareness.
• Increase Welcome Center 

visitation and sales. 

Campaign Elements:
• T-shirt design submissions by 

local artists––to be printed for 
1 year. 

• Online voting (public 
engagement). 

Tentative Timeline: 
• Launch: April 2.
• Designs due: May 5.
• Voting: June 2.
• Committee vote: June 10.
• Available in July. 

Atlanta Peachtree Road Race 
T-Shirt Contest winner, 2024. 
PC: Atlanta Track Club.

Huntington Museum of Art T-Shirt 
Contest winner, 2024.
PC: The Museum Store at 

Huntington Museum of Art. 



Fiscal Year 25-26 Planning 



Primary Advertising

• Meta, Google, Targeted Display, You Tube, Native Advertising
• Traditional advertising in Our State & Visit NC Travel Guide​, Visit 

NC Co-op Advertising
• Billboards



Seasonal Advertising

Campaign Goal:

Build Awareness of Haywood County as a Winter mountain 
destination

Channels:

Audience:

Drive Markets (Excluding Tennessee & Local Area)



Seasonal Advertising
Campaign Goal:

Build awareness of Haywood County as mountain vacation 
destination for the Spring and Summer travel season.

Channels:

Audience:

Drive Markets (Excluding Tennessee & Local Area)



Gift of Haywood Campaign 
Campaign Goal: 
• Increase Awareness of Shop 

Local Campaign
• Ornament Sales

Channels:

Audience:
Local + Columbia, S.C.

Campaign Elements:

• Custom Ornament
• Billboards (Local + Columbia, 

S.C.)
• Local digital advertising across 

Facebook and Instagram



Fat Burger Month

Campaign Goal:

- Fat Burger Month Awareness

Channels:

Audience:

Haywood County & Greenville, SC



Fat Burger Month

March 15 – April 6, 2025



Local Advertising

• Blue Ridge Mountain Life

• The Mountaineer

• Smoky Mountain News

• Positively Haywood



Content (photo & video)

• Seasonal Shoots

o Fall

o Winter

To compliment the main photo and video shoot taking place in June we will 

need fall and winter content.



Research

• Zartico

• Air DNA

• Datafy

• Brand Impact Research



Brand Activation



Collateral Materials • Visitor Guide

• Haywood County Map
• Motorcycle Map
• Elk Brochure

• Hiking Guide (Coming Soon)
• Others



Welcome Center

How do we get more people through the door?

• 2023 Welcome Center Visitors: 10,334

• 2023 WC Merch Sales: $43,828

• 2024 WC Visitors: 7,533

• 2024 WC Merch Sales: $30,127



Interactive Map

Wander Map - $12,000 per year

Jan. – Dec., 2023
Total Views: 17,782

Jan. – Dec., 2024
Total Views: 4,966

Contract renewal date: April 20, 2025

Main Map

Ice Fest Map

2024
Total Views: 14,603

2025
Total Views: 639

https://explorebrevard.com/naturally-

rooted/land-of-waterfalls/#waterfall-map

https://explorebrevard.com/naturally-rooted/land-of-waterfalls/
https://explorebrevard.com/naturally-rooted/land-of-waterfalls/


Next Meeting May 13, 2025
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