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VISITN[?MOKIES

ZARTICO DATA




Z A RT I Co A visitor is someone who has:
1. Come from over 50 miles from where they live or work,

2. Stayed for more than 2 hours in your destination, and
3. Have visited at least one place of impact.

VisitorIn Location Data
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ZARTICO

Visitor Spendbaia;
Definitions/Conventions

Merchant

Cardholder Zip Cateribiy Coda Visitor/Resident
Zip code of the Zip code where the 900+ merchant A visitor is > 60
merchant where cardholder codes used to miles between the
the transaction receives their categorize center of the
took place. credit card transactions into 18 cardholder zip and
statement. common the center of the

categories merchant zip.



In-State vs. Out-of-State Visitors S p r i n g
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9 ZARTICO SourceZartico| Timeframe: 03.01 to 05.31.2023 | Device Count: 18,229 | Cardholder Count: 9,478



In-State vs. Out-of-State Visitors S u I I I I I Ier

B In-State Visitors % of Total M Out-of-State Visitors % of Total
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9 ZARTICO SourceZartico| Timeframe: 06.01 to 08.31.2023 | Device Count: 27,163 | Cardholder Count: 13,620



Out-of-State Visitors

78.8%

Visitor % of Total

40.5%

Visitor Spend % of Total

40.6%

& zArTICO

Top Origin Markets - In-State & Out-of-State

Avg. Visitor Spend: 46 98 150 203 255 307 360
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Top Origin Markets - In-State & Out-of-State
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% Visitation by Region
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Top 10 Primary Places of Impact Maggie Valleg SocoRoad X

Comfort Inn-Maggie Valley 9.2%
Maggie Valley Festival Grounds 7.8%
Quality Inn & Suites 6.8%
Joey's Pancake House 6.6%
Best Western Mountainbrook Inn 6.5%
Jonathan Creek Inn & Villas 5.6%
Bearwaters Brewing - Creek Side 4.8%
Smoky Falls Lodge 4.6%
Ramada By Wyndham 4.5%

Clarion Hotel Conference Center 3.8%

0% 1% 2% 3% 4% 5% 6% 7% 8% 9% 10%

9 ZARTICO SourceZartico| Timeframe: 03.01 to 05.31.2023 | Device Count: 18,229 | Cardholder Count: 9,478



Top 10 Primary Places of Impact Greater Canton X

Pisgah National Forest 83.8%
Quality Inn West Of Asheville 3.2%
Graveyard Fields Overlook 2.9%
America's Best Value Inn 2.6%
Springdale at Cold Mountain 2.3%

Shining Rock Wilderness Area 1.6%
Art Loeb Trail 1.6%
Mt. Pisgah Overlook [ 0.9%
Graveyard Fields Lower Falls [ 0.6%

Chestnut Mountain Park  §0.5%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90%

9 ZARTICO SourceZartico| Timeframe: 03.01 to 05.31.2023 | Device Count: 18,229 | Cardholder Count: 9,478
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Ice Sculpture Stroll in Downtown Waynesville
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Winter Arts Show at Metzgers Burl Wood Gallery

Polar Express Model Train Expo at Buffalo Creek Vacations

Ice Festival at Maggie Valley Festival Grounds
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Winter Hikes With Haywood County Parks & Recreation

Frosty 5K at Haywood Community College

Clyde Winter Lights

Lodging, shopping, and dining specials







Visitor Survey

152 Responses

Maggie Valley Ice Festival

Canton’s lce Rink

Downtown Waynesville's Ice Stroll

Metzger's Burl Wood Gallery Winter Arts Show Festival
Penguins onthe Pigeon

Cataloochee Ski's Torch Run

Frosty 5K at Haywood Community College

Clyde's Winter Lights (drive-through winter lights display)

Winter Hikes with Haywood County Recreations

Other local businesses’ special offers and activities...

0% 10% 20% 30% 40% 50% 60% 70% 80% S50°% 100%

Which Ice Festival Weekend Event did you attend? Select all that apply.



Visitor Survey

152 Responses

Very Likely 41%
Likely 22%

LUnsure

Unlikely ™

Very Unlikely [

0% 20% 40% 60% 80% 100%

On a scale of one to five, how likely o1 to attend a future Ice Festival Weekend?



Visitor Survey

152 Responses

1 Night 28.3%

m Local (reside in

2 Night 45.3%
Haywood County) ae

= Day Visitor (drove
approx. 50 miles to
attend) 3 Nights

m Overnight Visitor

More than 3 Mights
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Visitor Type Duration of Stay



VISHN[%MOKIES

BRANDING UPDATE




A Research and Stewardship-Driven
Tourism Brand Strategy and Destination Master Plan




In-Person Input

Stakeholder participants in nine in -person focus groups,
with representation from all 5 communities

Public Land Officials Workshop

Progress to Steering Committee kick -off meeting
Date
1:1 interviews with Elected officials & Local Leaders
Surveys
Travel Visitors Haywood County

As of 02.26.2024 Media (Past & Potential) Stakeholders



Master Plan & Branding Digital Survey
iIntended for Haywood County leaders,
elected officials, staff & residents
DEADLINE: March 11

Please R VEY

Share the
Survey

https://developmentci.col.qualtrics.com/jfe/form/SV 2b3ajWkOQaDiXPHE



https://developmentci.co1.qualtrics.com/jfe/form/SV_2b3ajWkQaDjXPHE

Save The Date

Master Plan Community Input Session
Tuesday, March 26
4:30-6:00pm
Lake Junaluska, Terrace Hotel, Auditorium




Marketing Committee
Insights & Takeaways




MARKETING COMMITTEE
Current Brand Reflections

» Existing photography is high-quality
* Hay Now does not resonate with community
members

* More can be done in messaging to segment

audiences less and expand community
storytelling

« Elkis a unique differentiator, but not an
identity that all embrace

* More than just the Smokies

* Most community members align with calling
the area “Western North Carolina” and
Haywood County

The current brand
places too much
emphasis on elk and
is described as

“confusing.” It

competes for attention
with hundreds of other
Smoky Mountain
organizations.




‘ MARKETING COMMITTEE

® ® Brand Language

Tone Brand Style The future brand
- Positive + Playful style should be
* Inspiring » Realistic
« Caring * Appalachian PlanyI clale
. Warm + Charming realistic, evoking a
« Grounded » Laid Back
sense of charm and
* Honest
- Ml down-to-earth

« Down to earth

appeal.

* Unpretentious







